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I und<:rmnd thor! some Member ofCoDgf1!" have suggested r"luirio;st
cable IllId satellite companies to oeII basic cablenerwo:b 011 a_-by
dlmnel."or .... ]a corte,~ basis. On tho sudBce, this idea SCUDd4 appealillg, bur a
deeper tool:. can only lead to the OODJ:OO,s;on thzI. a Ia carte pri1l@ins and pricing
ofprogrvmn;"g wOllld have. cln1Jing <d"eet "" prOgl'3nlming divenlil:YUl
America.

};:thnie and minority popolalions iD theU.S. are "",ttly undelserved by
televlslon·.; cunent am:rings. and many opinioas It:adt:l"s- IJa~ (;8]le4 on mWiu
busi:009SCS to &eua&te more cb3anels to serveaudi~ of.Afiiean~
HIspanics, A.siaus. JlDd other ethoie ",cups. While some PJ"01!I"" i. bein,o; lDa<Ie in
this """" the ;",posiliou of au a la carte pticioB model sbeuld bring _ efforts
to. """"",,"ns h>lt. Network>)il" ""'" that •.",. -.., =inority am
muJd1Jngua1 iu.Lere&,. woll1d Dev"C" havt: beeo bWIL"bc:d b1 an tt Itl UUW l¥U11d.

Tn~ 'the audience ttl which tms proe:rarmnin2 i!:. directed,. cable
eba••eb oeed to be pm! ofwidely distributed cable or sat<llite lien. Socuring this
kiDd ofc:arriage with e me pOttn:Qal advertising basis'it provides - allows a.
lletWork to s seD. uadoua1ad~ 'X'hts ad re'YeD,1e, IiIIong -whh~~le
\lies out ch:o.nocls ""'" charge cabJe .,"np.oi.. ror carriage, aDo~ tIS to provido
lDgh-quaJily programmin.



Ifalblell:Od !3%ellite companies .ell man...' all corte, it would imtalltl,y
er~potential advert.is.iDg SUpport,. 'J:tlC'(.ing as to dramatiWly inCl"eUe d;lc per
sub'Criber fee We mast cJ:arge. Ultimately,~ would find themselvoo
payiug about the 1!I.GQle amcunt - aDd~ mOnll- for just 2 hand1i1l of
_ .. rathec than ha""'s~ from wbich to cb.o_ as they do today.

We are DOt the()~ ones wbo~ rccogtdn:d tbi.8 oou:omo. 111 ib
~ report on alble priciDg te!eased last fill!. tI>o=-"",,,,,,,nling
Office ~l'ded; ""l£' c:abie subs:c:rlbers. WCl'e a!lowed. to choose networb on .n :a.
Ia carte basis, the~ olthe eablelndustIy could be alterod, and iftlis
were to occur, it is poos;bIe that coble ......could sct1lally m.:re.se for """'"
customers."

Duo ofthe _ Jll"IDi;es ofable is _ \Vlth.11S mllti-cb...d llllivc>e,
su!>=ibers em %lOt ouly hsve prog!"""""""~ li>r them, but also ha\.-e the
obiJjty to "'""" ether eult1lres,~ SIjI.. and~ ne
~ ofala cme WOIJIddl'asticaUyteluoe, If"'" e!im1.....e=irely,lhzr
oppottllUiv.

A1a carte is a classic case of Jl artien BI:r WCIJU: than~perceived
problem. "Ibos.e""" ptoma!e""'J. diveni1y ill today'. _ muke<pla<e W<IuJd
do it a total <lisscrW:e by su;>pOnhlg "'"voting Ii>r ala""""~.


